
Search Results - 





Terms 


IIDocumentsj 


(frauds or ((concealS or misrepresents 
scor$) and (gross same fraud$) 


or deceptions) same truth)) and (fraud$ same 





Database: 




Refine Search: ji 



(fraud$ or ( (conceal$ or mis rep resent $ 
or cieception$) same truth) ) and (fraud$ 
j^ a mf ^ f ir ,Q r$ ) and LQxas;i.s,. . .^xa;^^ts .m i^S .) 



il Cjear 



Search History 



Today's Date: 7/9/2001 



DB Name 



USPT,JPAB,EPAB,DWPI,TDBD 



USPT,JPAB,EPAB,DWPI,TDBD 



USPT 



Query 

(frauds or ((concealS or misrepresents or 
deceptions) same truth)) and (fraudS same 
scorS) and (gross same fraudS) 

(frauds or ((concealS or misrepresents or 
deceptions) with truth)) and (fraudS with 
scorS) and (gross with fraudS) 

((705/26 1705/27 )!.CCLS.) 



Hit Count Set Name 



1 
0 

647 



L3 

L2 
L;l 



1 of 1 



7/9/01 9:17 AM 



DialogQassic Web(tm) http://www.dialogclassic.com/main.vmgw 



DS 



Set Items Description 

51 85 (PURCHAS? (W) ORDER?) AND (FRAUD? OR ((CONCEAL? OR MISREPR- 

ENT? OR DECEPTION?) (S) TRUTH)) AND (FRAUD? (S) (SCOR? OR GRO- 
SS?) ) 

52 47 RD (unique items) 

53 4 nS2 J^ND_PD<=J998J.^19 

54 4 ^32 AND PD<=981019' \ 
S 5 4 R D ( un i'que^ T tems ) 

9 



I of 1 



7/9/01 10:41 AM 



DialogQassic Web(tin) 



http://www.clialogclassic.com/niain.vmgw 



3 (purchaa? (w) ordjer?) and (fraud? or ((conceal? or mlsrepreaent? or deception?) 



(s 



Your SELECT statement is: 

S (PURCHAS? (W) ORDER?) AND (FRAUD? OR ((CONCEAL? OR MISREPRESENT? OR 
DECEPTION?) (S) TRUTH)) AND (FRAUD? (S) (SCOR? OR GROSS?)) 



Items 



File 



1 9: Business & Industry (R) _Jul/1994-2001/ Jul 05 

5 .13: BAMP_2001/Jul Wl 
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1 261: UPI News_1999-2001/Jul 09 
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t 32/ 3,}^/ 1-4 



2/3, K/1 (Item 1 from file: 9) 

DIALOG (R) File 9: Business & Industry (R) 
(c) 2001 Resp. DB Svcs. All rts . reserv. 



02618086 (USE FORMAT 7 OR 9 FOR FULLTEXT) 
Online Shopping: How Will Consumers Pay? 

(Online electronic wallet schemes enter test market phases; electronic 
wallets potentially offer ease of use for online consumers, who would not 
be required to reenter information multiple times) 

Financial Service ONLINE, v 4, n 9, p 38+ 
^October, 1999^1 
DOCUMENT TYPE: Journal (United States) 
LANGUAGE: English RECORD TYPE: Fulltext 
WORD COUNT: 3957 



(USE FORMAT 7 OR 9 FOR FULLTEXT) 



TEXT: 

.. .shopped* via catalogues or over the phone for years. Consumers typed 
their names, shipment addresses, purchase orders and credit card 
numbers into a computer and hoped they got the goods without any. . . 



. . . Partners 
J^erican Express 
Cybercash 
CyberSource 



Intell-A-Check 
Qpass 



Technology 
NA 

First USA 
Visa 



Smart Cards 
Electronic Wallet 
Internet Fraud 
Screen 

netgrocer.com Electronic Check 

Royal Bank, MBNA Electronic Wallet 
Providian. .. transferred automatically onto the 
merchant's order form. The customer then simply types in the purchase 
order , clicks on which card is being used for payment and clicks on which 
of the . . . 



...of acceptance by merchants, a selling point of electronic wallets is 
that they can reduce fraud risk slightly for consumers. Most electronic 
wallets are designed to detect if a merchant site... of credit cards online. 
While most experts agreed that SET would reduce online credit card fraud , 
many believed that it was too complicated and would require too much 
investment from card. . . 



...accept online payments displayed certificates as of early September. "We 
really haven't seen much fraud with or without the certificate," says 
Rossi. "But customers still often wonder whether a particular... 

. . .plug into their home computers for use of the card. 

Beyond digital certificates, online shopping fraud is still a concern, 
although not always in the same way financial executives had initially. . . 

. . .bankers feared hackers would grab card numbers off the Web and use them 
to make fraudulent transactions. 

While that has happened, experts say there are bigger problems relating to 
high levels . . . 

...is lying, often the cost associated with handling the claims is high. 

"Merchants need better fraud management solutions," says Qpass' Willis. 
"They need better tools to decide what the likelihood is that an incoming 
transaction is fraudulent . " 
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That is exactly what is^^ehind a product announced late this summer by Visa 
and San Jose, Calif. -based CyberSource Corp. The Internet fraud reduction 
screen, which will be jointly released this fall, compares an online 
transaction against 150 different factors to calculate the degree of fraud 
risk. The merchant then is given a score that predicts the likelihood of 
fraud and the merchant then can choose to accept or reject the 
transaction based on that score . The screening takes about five seconds. 
CyberSource had first developed a version of this screen... 

...This year, it joined forces with Visa to incorporate Visa's experience 
with credit card fraud into the analysis software. 

While James Degracia, senior vice president of electronic commerce for 
Visa, says online credit card fraud is still small, less than one tenth 
of 1% (10 basis points), it is still slightly higher than credit card 
fraud in the physical world — about 8 basis points. He points out, however, 
that certain types of online merchants have much more fraud than others. 
Companies that allow software to be downloaded immediately or those that 
send out same-day shipments have higher levels of fraud than those that 
send out physical goods several days later. Also, those that sell products 
that can be easily resold — such as lap top computers — have higher fraud 
levels, Degracia says. 

Easy Targets 

Vital *s Embry also notes that merchants going online need to be more 
sophisticated about fraud and so do banks that service those merchants. 
"There are a lot of new merchants... 

...or online business and don't know how to work with their merchants to 
reduce fraud , "There is often a habit or pattern to excessive chargebacks 
that experienced banks and merchants ... have a history of writing bad checks 
and that there have been no reports of fraud associated with the account. 
If the check still turns out to be bad, the merchant... 



2/3, K/2 (Item 1 from file: 13) 

DIALOG (R) File 13:BAMP 

(c) 2001 Resp. DB Svcs. All rts . reserv. 

01196154 02753364 (USE FORMAT 7 OR 9 FOR FULLTEXT) 

Purchasing »s Front Line Must Stop Phony Vendor Buying Scams 

(Purchasing professionals must be more vigilant in reviewing popular office 
supply purchasing scams, such as the "toner-phoner ploy," and alerting 
business units on how to guard against them) 

Supplier Selection & Management Report, n 02-01, p 11-13 

February 2001 

DOCUMENT TYPE: Newsletter ISSN: 1046-3771 (United States) 
LANGUAGE: English RECORD TYPE: Full text 
WORD COUNT: 2108 

(USE FORMAT 7 OR 9 FOR FULLTEXT) 

TEXT: 

...target, purchasing professionals need to step in and give individual 
line managers guidelines for preventing fraud . 

Begin by making sure that each business unit and department in your 
organization is aware. . . 

. . . conline/edcams/supplies . 

Most Popular Business Purchasing Scares and How to Prevent Them 
Phony Invoices 

Fraud : Bogus invoices are sent to an "authorized" buyer. How it works: 



2of8 



7/9/01 10:31 AM 



DialogClassic Web(tm) 



http:/Avww.dialogclassic.com/main.vmgw 



Scam operators use various. . . 

. . .may ask for the name of the person in charge of your Yellow Pages 
advertising. Fraudsters then ship unordered merchandise and the phony 
invoice arrives a week or so after. This... 

...less obvious if the invoice arrives after the merchandise has been 
received and stocked. (2) Fraudulent suppliers hope you will use the 
merchandise in the interim, and feel obligated to pay. . . 



...the unordered merchandise if you*ve used it. The most common items used 
in this fraud are copier paper, toner, and other popular office supplies. 

Defense: 



* Don*t pay for unordered... 

. . .paying special attention to brands and quantity, and refusing 
merchandise that doesn^t match the purchase order . 

Matching Invoices 

Fraud : Fraudulent sellers time a phony invoice to match your purchase 
of legitimate services from another vendor... 

...that they were the correct brands. 

* For each order, the designated employee should issue a purchase order 
— electronic or written — to the supplier- with an authorized signature and a 

purchase order number. 

* Use order forms^ that instruct the supplier to note the purchase order 
number on the invoice and bill of lading. The buyer should send a copy of 
every purchase order to your accounts payable department. Keep blank 
order forms secure . 



Yellow Pages 



Fraud : Callers try to get companies to pay for listings in bogus phone 
directories. How it... 

...a legitimate publisher, they should list you in their online directory 
for free. 

Call Misrepresentation 

Fraud : Callers try to get companies to believe that merchandise is free. 
How it works: A. . . 

...and that a sale is final or non-refundable before you pay. 
The Gift Horse 

Fraud : Callers try to create mistrust within an organization to get it to 
pay for unorderedf ollowed by an invoice with the employee's name. The 
fraudulent seller hopes that when the organization questions the employee, 
that the employee will be nervous... 

...orders. If you want to offer or sell us something, you must speak to 
tl 

Reloading 

Fraud : Vendors target organizations that have paid for un-ordered goods 
or services in the past. . . 



...or attack you with a new scheme. 
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Defense : 



* Educate everyone in your company about business frauds and how to 
protect the company. For assistance with material that can be used to help 
train employees, contact the National Fraud Information Center (www. 
fraud .org), the Federal Trade Commission (www.ftc.gov), and the Business 
Technology Association (www.bta. . . 

...Business Bureau (www.bbb.org) and your state or local consumer 
protection office. 

Invoice Manipulation 

Fraud : Vendors try to get companies who resist paying for unorderad or 
mistakenly ordered merchandise to pay. How it works: Fraudulent sellers 
may try one of three tactics: (1) Bullying: The seller argues with you and 

...a lower price to make up for the confusion. But since goods and 
services are grossly overpriced in scares, almost anything the seller 
gets is at -a profit. (3) Charging for... 

...quantity, size, or quality, you may treat the substitutions as unordered 
merchandise. 

Temporary Web Offers 

Fraud : Vendors try to get companies to continue to pay for services they 
have cancelled. How. . . 

...unless there is a legitimate reason to do so as part of a transaction. 
Fax Fraud 

Fraud : Fraudsters try to get a company to send product information via 
fax overseas. How it works... 

...long-distance charges, your long-distance company may agree to make an 
adjustment . 

Advertising Materials 

Fraud : Fraudsters try to get companies to pay for advertising products 
that they don't distribute. How. . .been produced and distributed according 
to the contract . 

(Sources: The Federal Trade Commission, the National Fraud Information 
Center, and others) ... 

...CONCEPT TERMS: Fraud ; 



Traditional Office Supply Scams Are Alive and Thriving 

(To protect their companies from office supply scams, security directors 
need to make sure that each business unit is aware of the safeguards and 
procedures they should implement and alert employees to any new scams) 

Security Director's Report, n 00-09, p 5-7; 10 

September 2000 

DOCUMENT TYPE: Newsletter ISSN: 1521-916X (United States) 
LANGUAGE: English RECORD TYPE: Fulltext 
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WORD COUNT: 2 477 ^ 

(USE FORMAT 7 OR 9 FOR FULLTEXT) 
TEXT : 

...directors need to step in and give individual business managers 
best-practice guidelines for preventing fraud . 

First, make sure that each business unit in your organization is aware of 
the popular. . . 

. . . conline/edcams/supplies) . 

Most Popular Business Scams and How to Prevent Them 

Phony Invoice Scams 

Fraud : Bogus invoices are sent to an "authorized" buyer. How it works: 
Scam operators use various... 

. . .may ask for the name of the person in charge of your Yellow Pages 
advertising. Fraudsters then ship unordered merchandise and the phony 
invoice arrives a week or so after. This... 

...less obvious if the invoice arrives after the merchandise has been 
received and stocked. (2) Fraudulent suppliers hope you will use the 
merchandise -in the interim, and feel obligated to pay. . . 

...the unordered merchandise if you've used it. The most common items used 
in this fraud are copier paper, toner, and other popular office supplies. 



* Don't pay for unordered... 

...paying special attention to brands and quantity, and refusing 
merchandise that doesn't match the purchase order . 

Matching Invoices 

Fraud : Fraudulent sellers time a phony invoice to match your purchase 
of legitimate services from another vendor. . . 

...that they were the correct brands. 

* For each order, the designated employee should issue a purchase order 
-electronic or written-to the supplier with an authorized signature and a 
purchase order number. 

* Use order forms that instruct the supplier to note the purchase order 
number on the invoice and bill of lading. The buyer should send a copy of 

every purchase order to your accounts payable department. Keep blank 
order forms secure. 

The Pretender Scam 

Frauud: Callers... 

...supplier to verify the story. 

* Buy from people you know and trust. 

Yellow Pages Scam 

Fraud : Callers try to get companies to pay for listings in bogus 
telephone directories. How it ... legitimate publisher, they should list you 
in their online directory for free. 



Defense : 
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High-Pressure Sales 

Fraud : Callers try to rush purchases to avoid getting into details about 
price, quantity, and so. . . 

. . .authorized purchasers until they are comfortable saying "no" to 
high-pressure sales tactics. 

Call Misrepresentation 

Fraud : Callers try to get companies to believe that merchandise is free. 
How It works: A... 

...that a sale is final or non-refundable before you pay. 

The Gift Horse Scam 

Fraud : Callers try to create mistrust within an organization to get it 
to pay for unordered... 

...company receives overpriced unordered merchandise, followed by an 
invoice with the employee's name. The fraudulent seller hopes that when 
^ the organization questions the employee, the employee will be nervous about 



...orders, if you want to offer to sell us something, you must speak 



Fraud : Vendors target organizations that have paid for unordered goods or 
services in , the past. How... 

. . .or attack you with a new scheme. 
Defense : 

* Educate everyone in your company about business frauds and how to 
protect the company. For assistance and material that can be used to help 
train employees, contact the National Fraud Information Center (www. 
fraud .org), the Federal Trade Commission (www.ftc.gov), and the Business 
Technology Association (www.bta. . . 

...Business Bureau (www.bbb.org) and your state or local consumer 
protection office . 

Invoice Manipulation 

Fraud : Vendors try to get companies who resist paying for unordered or 
mistakenly ordered merchandise to pay. How it works: Fraudulent sellers 
may try one of three tactics. (1) Bullying: The seller argues with you and 



...a lower price to make up for the confusion. But since goods and services 
are grossly overpriced in scams, almost anything the seller gets is at a 
profit. (3) Charging for. . . 

. . .quantity, size, or quality, you may treat the substitutions as unordered 
merchandise . 

Temporary Web Offers 

Fraud : Vendors try to get companies to continue to pay for services they 
have cancelled. How. . . 

...unless there is a legitimate reason to do so as part of a transaction. 
Fax Fraud 



to 



If 



Reloading 
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Fraud : Fraudsters try to get a company to send product information. ... 
agree to make an adjustment, at least the first time it happens. 

Advertising Materials Scams 

Fraud : Fraudsters try to get companies to pay for advertising products 
that they don*t distribute. How... 

...been produced and distributed according to the contract. 

(Sources: The Federal Trade Commission, The National Fraud Information 

Center, and others) 

CONCEPT TERMS: Fraud ; 



2/3, K/4 (Item 3 from file: 13) 

DIALOG (R) File ISrBAMP 

(c) 2001 Resp. DB Svcs . All rts. reserv. 

01129045 02041550 (USE FORMAT 7 OR 9 FOR FULLTEXT) 

The E -Commerce Boom 

(Among the hidden complexities of coping with marketing on the Internet are 
the need for end-to-end, 24 hour/day site monitoring; 24 hour/day 
real-time credit card processing; and fraud prevention) 

Article Author (s): Fraser, Robert E 

Response, v 8, n 9, p 30-40 

June 1999 

DOCUMENT TYPE: Journal ISSN: 1077-5439 (United States) 
LANGUAGE: English RECORD TYPE: Fulltext; Abstract 
WORD COUNT: 4245 

(USE FORMAT 7 OR 9 FOR FULLTEXT) 
. . . (end, 24 hour/day site monitoring; 24 hour/day real-time credit card 
processing; and fraud prevention) 

TEXT: 

...Gateway and Dell, were charged stiff federal fines for violating export 
control regulations. 

* Failure in fraud control: Many online retailers are experiencing 15 
percent to 40 percent fraud rates, which translates directly into 
bottom-line losses. Scores of merchants have lost charging privileges or 
been slapped with stiff fines by Visa and... credit card processing firm 
recently failed every credit card with a year 2000 expiration date. 

Fraud prevention and chargeback management 

An astounding statement from Visa International: "Internet transactions 
generate 50 percent of credit card disputes and fraud transactions. This 
is despite the fact that just 2 percent of the credit card company. . . 

...business comes from Internet trade." 

Translation: Internet transactions are 50 times more likely to be 
fraudulent when compared to traditional transactions. Those of us who have 
been involved with Internet commerce... 

...commerce and those who talk about it by whether or not they mention 
credit card fraud , 

While media attention has focused on the risk of using credit cards on the 
Internet. . . 

...Emerging Technology at Visa International Asia-Pacific argued that 
"consumers worry too much about online fraud , " while merchants "do not 



7of 8 



7/9/01 10:31 AM 



^ DialogQassic Web(tm) 



http:/Avww.dialogclassic.com/main,vmgw 





worry enough." One prom^Tent merchant experienced fraud^^ates of more 
than 40 percent from buyers using stolen or fraudulent credit card 
nuinbers. Software.net, one of the first Internet stores, has stated that 
more than 50 percent of the orders processed were fraudulent when the 
store first opened. One of the most popular stores on the Internet is 
currently experiencing 15 percent fraud . NetSales, who processes orders 
for more than 1,000 vendors, has estimated that more than 20 percent of the 
orders attempted at its hosted commerce sites are fraudulent . 

Many merchants face a high number of chargebacks, which occur when a 
consumer disputes fraudulent charges on his credit card statement. The 
merchant bears 100 percent of the risk of credit card fraud . When a 
consumer challenges the validity of a credit card charge, the merchant must 
produce . . . 

...accounts with higher chargeback rates. 

Merchants therefore face two perils. First, loss of revenue from 
fraudulent purchases. Many items yield low margins for the merchant, 
making losses painful. For example, if ... controlled, the merchant faces 
loss of merchant privileges, which often means losing the business. 

Both fraudulent purchases and chargebacks can be reduced or prevented 
with state of the art fraud screen technology. 

Export control 

Export control compliance requires constant vigilance. 
Failure to comply can cost... 

. . .be able to accept orders by phone and fax, payment by check, wire 
transfer and purchase order payments. Credit card security fears still 
prevent some consumers from buying over the Web. 

International . . . such as : 

* commerce site development and hosting 

* real-time order processing. 

* secure sales. 

* transaction processing. 

* fraud screen. 

* customer service. 

* export control compliance. 

* tax calculation. 

* warehouse integration. 

* order fulfillment. 



* real-time reporting. . . 
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